
Fairfax Journalism Institute
Oakton High School, Saturday, May 17Schedule of Events

Registration:
Kick-off, Keynote:
Session One: 
Session Two:
Session Three:
Lunch Pickup: 
Lunch, PM sessions:

8 to 8:30
8:30 to 9:10 
9:15 to 10:00
10:10 to 10:50
11:00 to 11:45
11:45 to 12:00
12:00 to 2:00

KEYNOTE SPEAKER CARL SESSIONS STEPP, 59, is 
professor of journalism at the University of Maryland, where 
he has taught since 1983. He is senior contributing editor 
of American Journalism Review, and is author of two books: 
Writing as Craft and Magic, whose second edition came out in 
2006, and Editing for Today’s Newsroom, whose second edi-
tion comes out in June.

Stepp is a writing and editing consultant who has coached 
at some three dozen newspapers, including the USA Today 
and the Washington Post. He frequently conducts writing and 
editing clinics for journalism organizations.

Jesus Loves You :-)

Session
One

Session
Two

Session
Three

P.M.
Sessions

Day-long
Sessions

Is Gossip Good Journalism?
Reporters face difficult ethics deci-
sions every day. A Post columnist will 
share how she balances the public’s 
right to know and the reporter’s com-
mitment to ethics. The effect of blogs 
on the gossip trade will be discussed.
Roxanne Roberts, The Washington Post

Organization without the hassle
Newspaper staffs will have an easier 
time if they follow some simple guide-
lines in place for the year. Participants 
will learn how to coordinate the staff 
and develop a good working relation-
ship that allows fun, too.

Mary Dolson, Langley HS

It’s all about the Story
When you realize that features are just 
nonfiction short stories, you’ve got the 
right idea. Learn how to organize your 
feature articles from two journalism 
teachers and consultants in the North-
ern Virginia Writing Project.
Stephanie Axelrod, Robinson Secondary 

and Jennifer Seavey, TJHSST

Copy Editing
The proofreading, fact-checking and 
headline writing that copy editors en-
gage in are fun, yet underrated aspects 
of journalism. The profession is chang-
ing with technology and the times, but 
it remains as important as ever. 

Vince Rinehart, The Washington Post

CAPTION SHUFFLE
The 5Ws and the H can lead to informa-
tive, yet (yawn) boring captions. Learn 
the caption shuffle, and transform the 
same information into engaging quick-
read copy.

Kara Petersen, Herff Jones

MARKETING MAGIC
What's the point of working so hard if 
less than half of your students are buy-
ing the yearbook? Uncover innovative 
ways to increase buy rate, produce a 
more reader-engaged yearbook and 
energize prospective buyers. 

Dell Burgess and Shannon Williams, 
Jostens

Reporting on a Sensitive Topic
Have you ever been vilified because 
you told it like it was? This reporter will 
share her experiences with sensitive as-
signments, reluctant sources and some 
roadblocks to telling the truth. 
Roxanne Roberts, The Washington Post

You Can Never Get Enough M 
& M's: Money and Motivation! 

(Advisers Only)
Learn how to make funds that would 
awe Donald Trump along with fun, fresh 
ways to help your staff bond into a 
dynamic family. Advisers Workshop

Val Penton, Harrisonburg High School

Designed to Sell  
Look at every page of your publica-
tion as a design opportunity.  Give 
each page some graphic interest yet 
maintain continuity throughout your 
newspaper or newsmagazine.

Margie Craig, Hayfield Secondary 

The Art and Craft of Newspaper 
Opinion Writing

This veteran editor from the Washing-
ton Bureau of the Los Angeles Times 
will discuss newspaper opinion writing, 
particularly the signed op-ed column.

Michael McGough, The Los Angeles 
Times

It Sounded Good At The Time...
Ever had that bright design idea and re-
fined it to perfection, only to discover 
that it looked completely awful once 
in print? Join me for a session of design 
disasters that were salvaged with a few 
graphics modifications. 

Dell Burgess and Shannon Williams, 
Jostens

Looking For A Yearbook Theme?
Staff? Suburban, techy, fun. Theme? 
Fresh and sophisticated, yet understood 
by the masses. Come to this session, 
and find your staff's theme match made 
in heaven.

Kara Petersen, Herff Jones

News Lead Writing
How to draw in readers by choosing an 
approach that isn't predictable.
Paul Bernstein, The Washington Post 

Oh, The Places You Can Go
  (Advisers Only)

An overview of the journalism calendar 
year for Virginia and nationwide. Staff 
opportunities that you can schedule 
and plan now to help you and your staff 
keep your sanity. 

Val Penton, Harrisonburg HS

The Reporter’s Road 
You've got the assignment and the 
deadline—just not the story
But where to start? This workshop will 
offer strategies for getting started, 
finding sources and getting what you 
need for your story.

Lori Aratani, The Washington Post

Step up and Show Editor(ial) 
Leadership

Discuss ways a good editorial can 
influence your readers—and, for extra 
points, how the development of an 
editorial can help cement your role as a 
leader in the newsroom.

Eston Melton, Marshall HS

Motivational Games
 Sometimes we need a kick in the pants 
to maintain a positive attitude and 
remind ourselves that being on staff is 
fun. Learn the "Camp Vicky" approach 
to keeping your staff motivated and 
happy. Be prepared to play! 

Vicky Wolfe, Herff Jones

Stereo Type Yearbook
Having trouble choosing the perfect 
typeface? We'll uncover how type sets 
the tone and relays vital information 
to the reader. See examples from the 
music industry and more!

Dell Burgess and Shannon Williams, 
Jostens

Photoshop—Registration 
Required

Room 135

Newspaper Swap Shop
Bring 25 copies of your 
latest paper for a coop-
erative critique.

Jennifer Seavey, TJHSST
Room 1

Being a Good Editor 
(All publications)

Becky Sipos
Room 2

Improving Yearbook Writ-
ing (Yearbook)

MaryKay Downes, Chantilly HS
Room 3

Yearbook Design
Gary Bender, Westfield HS 

and Vicky Wolfe, Herff Jones 
Yearbooks

Room 4

Moving Your Publications 
Online (All Publications)

Valerie Penton, Harrison-
burg HS and Chad Rummel, 

Oakton HS
Room 5

Center Spread CPR 
(Newspaper/Lit Mag)
Brett Zinger, Chantilly HS

Room 6

Room 132 InDesign – 
Newspaper – Preregistration 
Required

Sessions one, two and three

Room 135 InDesign – Year-
book/Lit Mag – Preregistration 
Required

Sessions one, two and three

Room 228 Photoshop Work-
shop with Bradley Wilson

All-day session
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